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Satisficing % &

Sample FEZK

Population Z{K
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Sampling error IR 2=
Construct 1%
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. Reliability {5 &

. Mode effect RN
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. Precision ¥ /&
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. Invalid response T3 &

. Open-ended response FF AT, B &

. Self-administered survey BIETR &
. Computer- assisted personal interviewing 1T E MBI N AE A

. Computer assisted self-interviewing T+ LB H A 75
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. Mobile app ¥z AEF
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. Survey methodology IF& 7355
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. Questionnaire [o)%#

. Question [a) &R
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. Sampling frame FZARAE
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. Missing data it 2% 545
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43. Stages of survey process A& ITIZ M ZHER
44. Steps of survey process IHZ T2 R LB
45. Mixed mode surveys E SR IFE
46. Mixed mode systems JE SRR 5t
47. Recruitment 8%

48. Solicitation 15K

49. Encoding 4R%Y

50. Comprehension JEfZ

51. Response order effects [y &5 I 50
52. Social desirability &% M

53. Sensitive question &% (o) &

54. Layout %5 /5

55. Nominal scale g X &

56. Ordinal scale JIfi /50 £

57. Interval scale Z 5| &

58. Ratio scales L2

59. Engagement & 5

60. Gamification X1t

61. Randomised response B4t &N
62. Check all that apply £ IRk IZ

63. Radio button E#1%E3%4H

64. Checkbox &I AE

65. Open ended question FF T, (6] A

66. Drop down menu N7 3E 8

67. Soft launch #x JB5f

68. Online panels 7E 2k £ 2N &

69. Access panels 15 [a] A E

70. Probability based web panels 1R /X 45182 R A 2
71. Paradata 3+ {7813E

72. Metadata JTEHE

73. Auxiliary data 4 Bh £

74. Simple random sample &7 5 fE4/] HAE
75. Systematic sample ZR Ze3iAE

76. Representative samples X3 M FEA
77. Stratification 43/

78. Census A A& &

79. Variance J7Z&

80. Coefficient of variation & F & £

81. Exit polls O i
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83. Intercept samples F=&{FEA

84. Statistical matching ZiTITEE

85. Data fusion #{(IERLS
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Eligible units 51§ B\
Ineligible unites N E1EEAL
Missing units $2K BAL
Noncoverage LB &

Refusal 4544

Non-contacts Fo35BE &
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Focus groups £ = F{E

Design effect &1
Interviewer bias i RIRE
Multiple imputation % EiFH¥M %
Informed consent %115 E =



